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Abstract
Information culture is considered in different aspects, such as psychological, linguistic, social, legal, economic, pedagogical aspects as the determination of objective and subjective conditions of efficient access to information and knowledge. Two key approaches to studying information culture issues - the culturological approach and information approach – are considered. The information culture of a personality should be developed in the context of abilities and skills of self-contained development of professional and any other knowledge required at the given level of society development. The author establishes the typical features of electronic information users in social and humanitarian sciences who should be able not only to seek but also to find and analyse the required information by themselves. It is stressed that one of the top priority lines of research nowadays is the development of the multilingual linguistic tools, which facilitate access to information, and the training systems designed for consumers having different levels of skills. 

Information culture is currently becoming one of the important criteria of general personality culture. The information culture level of a contemporary man is determined by many factors where an important role is played by man’s realisation of his information needs, the knowledge of available both traditional and electronic sources, the ability to use such sources, to seek and find them, the possession of elementary information analysis skills. Information culture development is the process in the context of which different knowledge, abilities and skills are created to allow the information consumer to find ways in the information space. 

Information culture is considered by the representatives of different lines of science and schools in very different aspects, such as psychological, social, legal, economic, linguistic, pedagogical aspects, as the determination of objective and subjective conditions of efficient access to information and skills, the ability to use up-to-date information technology (personal computers, information gathering, processing and search systems), analytical information processing methods and the techniques converting information into knowledge [1-8, 12]. 

Contemporary science distinguishes between two key approaches to studying information culture issues: these are the culturological approach and the information approach. The first approach considers information culture as a method of human life and activity in Information Society, as a component of the humankind culture development process [9]. In this case, depending on the subject which acts as the information culture carrier, information culture is studied in three levels: 1) the information culture of a personality; 2) the information culture of particular groups; 3) the information culture of society as a whole. Particular attention is paid to information culture analysis in the civilisation aspect and the consideration of information culture as one of the facets of common human culture as a whole. 

In the case of the information approach most definitions of this notion include the totality of knowledge, abilities and skills in information search, selection and analysis, that is, everything which is included into information activity aimed at the satisfaction of information needs. Frequently information culture is reduced to computer literacy. It seems that the information culture of a personality should be studied and developed first of all in the context of abilities and skills in self-contained development of professional and other knowledge demanded at the given level of social development (11). In this connection the notion of “information culture” should contain components such as the ability of a person to fully and precisely expose his or her information needs, the ability to process big amounts of information with the use of up-to-date information technology, the possession of new information reading and comprehension techniques, the ability to find relevant information in other languages, as well as the knowledge of the legal norms which regulate information search and the use of intellectual property. 

A specific feature of information in social and humanitarian sciences is its broad field of application: it is demanded by the state, society, and individuals. Currently the Institute of Scientific Information on Social Sciences of the Russian Academy of Sciences provides the resources of Europe’s largest library to readers with over 13 million books and serial publications and free Internet access to information resources in various lines of social sciences with a whole number of distinctive features: 1) broad information coverage of issues and subjects and reflecting document content in many aspects; 2) diversity of the kinds of documents included into the databases: articles from journals and collected volumes, monographs, textbooks and workbooks, conference materials, synopsis of theses, deposited manuscripts, summaries, reviews, as well as reference and bibliographic publications, dictionaries and encyclopedias, laws, regulatory acts; 3) the broad language coverage of documents – documents in 140 languages are contained in the archives of the Institute of Scientific Information on Social Sciences. The presence of a bilingual (English – Russian) automated search system provides the possibility of access to information for domestic and foreign consumers, and the custom-designed system of linguistic tools built into the information system allows everyone to control search strategies. The functionality of the information system for social and humanitarian sciences has been broadened significantly recently by providing to consumers the possibility of ordering an electronic copy of full document texts (articles and synopsis of theses). 

The key consumers of information in social and humanitarian sciences are, firstly, managers working at different management levels and responsible for taking decisions, such as conceptual, political, social, economic and organisational decisions; secondly, these are scientists, researchers (economists, legal scholars, philosophers, social scientists, historians, political scientists, linguists, literature theorists, etc.); thirdly, instructors at higher educational institutions, postgraduates and students. A special group is information specialists, experts and consultants who search information for the benefit of the aforementioned consumer categories. It is their information culture level which influences in may respects information support and search efficiency. 

It is important to note that due to various reasons not all information consumers use the broad functionalities of the of the library information system of the Institute of Scientific Information on Social Sciences preferring to obtain information via information intermediaries and without wasting time on learning to use traditional and new search techniques. Nonetheless the total number of information consumers is constantly rising, while their (occupational, age, educational) structure is changing, as well as the structure of their information needs. For example, the demand for legal information has sharply grown in the new social/economic environment, including demand from new consumer categories, such as lawyers, the staff of tax services, law enforcement authorities, etc. The trend of shortening the “lifecycle” of knowledge and occupational skills in the contemporary society has necessitated more frequent updates of learning courses and the programmes of social and humanitarian higher educational institutions and resulted in the growing number of requests for the materials of the Institute of Scientific Information on Social Sciences from faculty staff in the corresponding disciplines. 

Analysis of the readers of the Institute of Scientific Information on Social Sciences Library with breakdown into their information culture, foreign language proficiency, computer literacy, the degree of use of various (domestic and foreign) information resources, including the resources available in the Internet, has allowed to single out several key groups:

· creative users capable of not only describing their information needs with a sufficient degree of precision but also of finding and analysing the information obtained quickly and establishing the direction of further search for new knowledge generation;

· unstable users whose information needs are highly volatile, whose requirements and desires are extremely prone to changes, and who are not willing to go beyond established information behavior stereotypes. 

Different search techniques and strategies are required to each group of users with regard to professional competence, the specific nature of their information needs, the language diversity. Improvement of the general information culture level of information consumers is closely related to the development of a training system for teaching to use self-contained techniques of information search at library stocks, databases and in the Internet. One of the pressing tasks currently is the development of the most efficient mechanisms of interaction between readers and library information specialists capable of identifying information needs, as well as help in information search and selection for addressing various tasks, such as scientific, educational, process tasks. 

Contemporary society needs people capable of handling information independently, and only in this case success can be expected. A contemporary information consumer should not only have a certain amount of knowledge, but should also be capable of searching for and finding the required information in order to address problems with different degrees of complexity, capable of using various information sources for obtaining new knowledge. One of the priorities in such conditions is the development of a training system aimed at consumers with different degrees of competence. For this purpose one should have an idea of not only their information culture level but also of the difficulties and problems, which they have to face (of psychological, linguistic, technological, legal and economic nature). It is also important to pay regard to the fact that the distinctive feature of information culture in social science is that social scientists not only consume information but also create it. 
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