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The aim of this paper is to introduce to the Information for All Programme (IFAP) a research tradition examining the experience of Information and Communication Technologies (ICTs) in everyday life. Amongst other things, this tradition examines the information that people already deal with via a variety of technologies. Hence it can highlight what the ‘personal information culture’
  - the focus of this strand of the conference - currently means to them.  An appreciation of the role of ICTs in people’s daily lives - why these technologies and services may be embraced enthusiastically, accepted as part of life, or in some cases rejected – can inform IFAP’s aim to develop people’s ICT skills in order to improve their lives.

First, the paper makes some broad comparisons showing where the ICTs and everyday life research interests are different from, parallel or overlap with the UNESCO sponsored IFAP initiative. Second, it uses the everyday life tradition to help specifically assess the role of the Internet in information culture. Finally, it shows what light that tradition might shed on the questions of societal consequences in which IFAP has shown an interest.

Background

Different strands have fed into this body of research. Media studies started out by looking at what people did with television and video, but some researchers moved on to consider a range of other ICTs in the home. Anthropological insights informed the emergent area of consumption studies, considering, amongst other things, how objects are symbolic, how they acquire meanings for people and are integrated into their lives. The mid-80s saw the appearance of a literature on the early home computer and games, while communication studies were among the fields contributing to the development of research on phone use since the late 80s. By the mid-90s we started to have research on people’s use of the Internet, including researchers who specialised in looking at life online in cyberspace and more recently we have seen a body of literature focussing on the mobile phone. Although not everyone working in this field would necessarily categorise their work as studying ‘everyday life, some examples of work within this tradition might include Silverstone and Hirsch (1992), Dutton (1996), Katz and Rice, 2002), Wellman  and Haythornthwaite (2002), Livingstone (2002), Lally ( 2002) Ling (2004) and Haddon (2004)

To talk about ‘ICTs in everyday life’ is a little misleading since one might imagine from the words that it encompasses everything. In practice, ‘everyday life’ tends to refer to use of these technologies outside the world of work - i.e. excluding vocational and professional uses - although some studies include usage within informal social life at the workplace. This tradition also tends to refer to usage outside formal education and political life, although some of those involved in Internet research do consider the significance online communities and questions of building social capital. Everyday life, in this context, refers to the rest of daily life. This may be regarded as people’s more mundane interests, the way they go about organising their days, their social life, etc.  

‘Information’ is not, actually, a key concept in this literature, but various studies do in practice consider the information people that use in order to manage their lives, inform their decisions and follow up their interests.  On the other hand, as distinct from the emphasis on ‘information culture’, the ICTs and everyday life research has focused on communication as much as information. Obviously the two can blur as information communicated by someone else can shape one’s decisions. But there has been an interest in questions concerning who communicates with whom and about what   -for example in relation to issues around community building, interpersonal support, the development of a sense of self, gaining independence (in the case of children) and empowerment. In fact, this is partly why the initials in this field are ICT and not IT.

Information and ICTs in everyday life

There are a number of different strands in the IFAP work that are examined now because there are parallels in the everyday life research. These strands concern:

1. Practical information to achieve goals, such as various types for vocational information, and (if we take some of the Russian examples) useful legal and official information
. 

2. Cultural and education, as in the interest in digital heritage preserving and making available national culture treasures, in various senses
.  

3. Bottom-up initiatives as people provide or generate ‘information about us’, such as information about local cultures
.

Practical information

Starting with practical information, the approach to information culture in the ICTs and everyday life tradition of research is to start very much from what types of information matter to people. What do they seek out in practice in order to manage and enjoy their lives.  This includes an interest in what web-sites people visit, what material they download - even if some of the information is transitory and perishable, not necessarily the information that may be of more long-term value, as promoted by IFAP. Examples would be maps, weather, daily travel, holiday options, health information, etc.  Hence, one can find quantitative measures, as in a Pan-European study showing that 42% of people have looked up  travel information, versus 28% sports information, and the same figures for health and traffic information (Mante-Meijer et al, 2001). That same study also generated observations about the most striking patterns. For example, on the whole the same people look up a very diverse set of things online, using the Internet for multiple purposes. Of course, for IFAP the interest may be less in overall use patterns, but rather in people’s ability to access the particular types of information promoted by IFAP. These might be of value, even if they are accessed more occasionally. In principle, this should be covered in the everyday life tradition, but in practice there does not appear to be much research on how people value such particular web-sites.

However, for the everyday life tradition the information from web-sites is only one component of information culture.  This approach has also examined the processes whereby people seek information from other people rather than from ‘places’, such as websites, underlining the point that communication is also important if we want to understand how people acquire and evaluate information.  For example, qualitative research shows how people seek help as regards to problems they face or shared experiences, which is a form of information, in chat rooms, user groups, swapping private emails, etc. (Haddon, 1999; Bakardjieva, 2003) Another type of information comes in the form of recommendations from known social networks, or indeed just other people met online.  Of course this raises issues about the trustworthiness of such information, which is starting to get some research attention. Nevertheless it means that projects that try to create a place or a mechanism where people can communicate, as in the case of some EU promoted self-help groups, do indeed relate to key way in which people acquire their information.

The everyday life research also investigates some of the social processes at work behind patterns shown in the statistics. For example, qualitative research has indicated that even those who do not have access to the Internet themselves ask others to look things up for them.  In other words, they have access by proxy, although we have no detailed figures concerning how many people this involves.  But it does mean that we have to think critically about statistics on the ‘use’ of the Internet because they fail to capture this practice.  

Research in the everyday life tradition also challenges some of the stereotypes associated with different groups.  For examples, interviews with British young elderly people conducted in the in early 1990s showed their general lack of interest in the Internet (Haddon and Silverstone, 1996; Haddon, 2004). Most of this group would now be older elderly people (over 75 years old), and, indeed, current statistics continue to show that age this group makes least use of the Internet. However, when we look more carefully at the responses of this group it is clear that this was partly a cohort or generation effect, rather than an aging effect – in other words, the key factor was that the computers themselves had for many of this group become widespread  too late in their lives. The had not become used to them, they had not become integrated into their lives. The other point arising from this research was that while older people are often portrayed as being conservative in adopting ICTs, they were in other ways willing to be innovative and adopt new technologies if they could see how they are useful – for example, many acquired VCRs near of even after retirement. In fact, the elderly are also starting to adopt more mobile phones then they had in the past. Other studies have made a similar point, that we have to be careful in interpreting what the figures about age mean, and not resort to stereotypical explanations (e.g. Eve and Smoreda, 2001). Indeed, some have started to look at how some elderly people are showing more interest in life online (Ling, 1999; Kanayama, 2003; Sourbati, 2003) 

Culture and Education

If we now turn to the other end of the age scale, a recent survey showed how the Internet is important for children in Britain: 90% look up websites for schoolwork and 94% look for other information in general 94% (Livingstone and Bober, 2004). This study also indicated the ways in which children actively engage with what they encounter online: as 44% had completed a quiz and 22% had voted for something. Moreover, awareness raising potential of the Internet is underlined in the fact that 55% had sought out information about political, environment, human rights or other participatory issues
.  However, we should also note that children often use the Internet for following up their existing interests, and sometimes as a form of entertainment. For example some of the most visited sites related to music, sport, celebrity gossip and information about other media (film, TV). In other words, this type of research has shown how children’s use of the Internet built upon previous interests that were also accessed through other media, such as print and TV (Livingstone and Bober, 2003). 

This leads as to the next point. Like IFAP, the everyday life and ICTs tradition often looks at culture. But this is not ‘high culture’ so much as ‘popular culture’. The above research shows an example of the popular culture of young people, highlighting what they take pleasure from and, in fact, discuss amongst themselves. But like some of the best education programmes and software, if the IFAP tradition wants to broaden awareness of culture, one starting point is to try to search for innovative connections with people’s existing interests in order to engage with them.

That is not the only ‘cultural’ emphasis in this everyday life tradition.  Another strand would be how people use ICTs to access information about communities. While this can include potential communities of interest, there is perhaps more research on the use of a variety of media
, as well as the Internet, by those living abroad, by disapora, by migrant workers, by immigrants, in order to keep touch with the home community in some other country as well as with the local ethnic community (Miller and Slater, 2000; Hanafi, 2002). Here we have an example of considering an interest in ‘culture’ in an anthropological sense, as a ‘way of life’.

A final to distinction to make is that between the IFAP and everyday life and ICTs approach to education. Although in the everyday life tradition of research there is probably less interest in formal education, there has been an interest in informal education processes.  For example, various studies has looked at how people see television as being ‘educational’ in the sense of creating a greater awareness of the world
 (even if media studies, for example, would draw attention to how one has to be careful here and be critical about how media represent the world). People also ‘learn’ informally though the Internet. For instance, one study of the Internet in the late 1990s noted how adults as well as children looked up all manner of thing online when something caught there attention, sometimes learning about the world through browsing and serendipity (Haddon, 1999).  Meanwhile, the recent UK study of children noted how they learnt through, and preferred to learn through, informal experimentation online, although there were questions as to whether this could be complemented by more formal guidance  (Livingstone and Bober, 2004)

Bottom-up interests

The third field of comparison concerns information generated ‘bottom-up’ or from  ‘grassroots’, users of the Internet themselves provide, or are encouraged to provide, content for web-sites.  In the everyday life and ICTs tradition, this user-generated content has been approached through, for example, the study of home-pages, (Katz and Rice, 2002), family websites (Carmagnat et al, 2003) as well as ‘blogs’ (weblogs) and ‘moblogs’ (mobile weblogs), which have more recently started to attract research attention (Döring, 2004). Although in practice many of these sites these are often visited by the small social networks of those producing the, one can nevertheless pose questions as to whether these productions can sometimes be seen as a form of ‘public sphere’, where discussion of public issues are mixed in with personal comment.  Obviously self-help web-sites would be another form of grassroots imitative. In fact, we can move from here to the wider research interest in the degree to which participants in the online world can be viewed as being creative and innovative (Haddon, 2003). This forms is one strand in the study of game-players, for example, which covers not only the ways in which gamers contribute to games development itself, but also the way they create various relevant games web-sites and develop a sense of community (Sotamaa, 2003). All of these bottom-up initiatives raise question about the importance of these contributions for self-expression and self-identity, clearly set of question that might well be shared by IFAP participants.

Assessing the role of the Internet in people’s ‘Personal Information Culture’

Many researchers in the everyday life and ICTs tradition also reflect critically upon how they go about analysing their object of study. For example, one would have to at least ask whether ‘personal information culture’ was the best characterisation of some of the processes described above, even if it does try to capture a certain dimension of people’s lives. There are problems in talking about ‘personal culture’ if culture is always shared, and one could ask whether it was best to stress ‘information’ so much because of its narrow connotations
. Nevertheless, in the spirit of collaboration to develop recommendations for the ‘World Summit on the Information Society’ this paper has been willing to work with this label and try to expand its content.

Let us look at some other examples, where being raising questions about the object of study is important. Given the stress on the Internet within IFAP, it is worth pointing out that some researchers have raised questions about how important the Internet is more generally. Recent US data has shown that about as many people are now dropping out as are adopting the Internet (Horrigan et al, 2003), implying that, for some, life online is not quite so appealing.  In the UK, when children were asked what the would miss most from a range of ICTs, only 10% said the Internet: 31% said TV, 28% said the mobile phone and 14% said the games console (Livingstone and Bober, 2004). Clearly the standing of the Internet in the priorities of these children is not as high as some in the industry might have hoped.  Meanwhile, other British researchers have cited a UK survey showing that just over a quarter of ‘users’ had not used the Internet at all in the week preceding the survey
. A further fifth had accessed it only once or twice (Wyatt et al, 2000). Again, This reminds us that even if it can be useful the Internet is not quite so central to these people’s everyday lives as some of the hype would have us believe.

Apart from looking at the Internet in general, it is also important to question the role on the Internet as a source of information compared to other source. For instance, health web-sites are quite popular. But looked at another way, when people try to find out more about health issues they also turn to doctors, to family and friends, to journals, to books, etc. Current research suggests that the Internet is not necessarily first, or even high, on that list
. In other words, people do not always turn first to electronically-mediated information. In another UK study asking where children went for ‘advice’ (e.g. about health, alcohol, sex, etc), 75% of children preferred to use sources other than the Internet, such as talking to someone know, talking face-to-face with others – and some had doubts about the reliability of information online (Livingstone and Bober, 2004). Hence while acknowledging that new channels like the Internet have added to our options, we always need to seek a sober assessment of the importance of various sources available to people.

Finally, everyday life tradition is interested in factors shaping people’s use of the online world, both in terms of motivations and constraints.  Some research has looked at the extent of media and digital literacy – which clearly relates to the IFAP interests and projects.  But there are other factors shaping what people do online, which  involves looking at the relationship between online and offline worlds (Bakardjieva, 2003). For example, people’s particular social networks can help them to learn about the Internet and generally support their use, but lack of the appropriate knowledge with social networks can equally be thought of being a barrier to what can be achieved online (Haddon, 2004). Sometimes it is the type of people available within networks that is important – for example, some learning is most effective through the help of people who are ‘like’, but just ahead of, oneself, as captured in the concept of the ‘warm expert’ (Bakardjieva and Smith, 2001).  We saw earlier, in the case of young people, an example of research into factors shaping the very interest one follows up online – here, online interests reflected existing interests.  But equally there is research upon the constraints shaping people’s experience of the Internet, such as the size of the routing time slots that people can feel that they can afford to spend searching the Internet when the face other time commitments (Haddon, 2004).  In these various ways, the everyday life and ICTs tradition tries to look beyond the patterns of use to understand why these patterns are as they are. Translated into IFAP interests, it tries to explore what someone’s personal information culture takes a particular form.

Social implications of ICTs: Some examples

One last observation is that the everyday life and ICTs tradition shares an interest with IFAP in the societal consequences of ICTs. For example, one shared question that has interested those studying the Internet in particular concerns the 
Digital Divide (Katz and Rice, 2002; Wellman and Haythornthwaite, 2002; Haddon, 2004). Hence, we find a range of studies attempting to measure this Divide, going beyond the initial measures of access to the online world to ask how we measure usage of the Internet and the very quality of the experience online (reviewed in Haddon, 2004). Beyond this, there are questions concerning what this Divide means in practice, as an experience. When is it more or less problematic? When is uneven access to different types of information important and in what senses? How does this create disadvantage and what are the perceptions of the people concerned?

In addition to the Digital Divide there are questions about the implications for other areas of social life. For example, what are the implications of ICTs for parent-child relationships?  Are ICTs such as the Internet and mobile phone making parents’ role of supervising their children more problematic because the children are less easy to monitor? Or is this empowering the children in various ways, allowing them more privacy and independence (Bovill and Livingstone, 2001; Ling, 2004; Haddon, 2004). Yet another area of interest is the implications of ICTs for the way we spend our time. For example, do ICTs which allow us to do more or create a greater sense of time stress, as we try to fit more things in? (Haddon, 2004). Where does the time come from that we now spend online or spend communicating with others on the mobile?  Are we losing something by filling out time with ICT use, if only the time for reflection?  Finally, what are the implications of ICTs for our relationships with social networks? As our communications repertoire has expanded, with mobiles, texting, instant messaging, email, etc. has it changed the patterns of whom we communicate with? For example, is it leading us to interact with distant others more than those copresent around us (Ling, 2004)?  
Conclusion

This paper has tried to outline what the everyday life and ICTs research looks at, the questions it asks, the range of topics it covers and the type of issues it addresses.  While the IFAP interests are in making information accessible and manageable, preserving and disseminating information and culture and encouraging greater digital literacy to enable this, the everyday life emphasis is somewhat different. 
Its starting point is what people actually do with ICTs, but also why. Arguably, we can learn from this, we can think about what is possible, what the implications are for the way people develop a personal information culture and what wider societal implications might follow.  Hence i
t may be worthwhile for IFAP researchers to have more of dialogue with this everyday life and ICTs tradition to help it to meet its goals.
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� This concept can is also discussed in � HYPERLINK "http://www.ifap.ru/eng/projects/kemer.htm" ��http://www.ifap.ru/eng/projects/kemer.htm� and represents a Russian contribution to IFAP, as clarified in the presentation ‘UNESCO and Knowledge Society for ALL: WSIS is a mere start…’ by Evgeny Kuuzmin at this conference.


� http://www.ifap/ofdocs/ifapruen.pdf


� As a Russian example, Project Digital Helikon, digitising Moscow Opera’s sound and video recordings, and the Digital library Project (http://www.ifap/ofdocs/ifapruen.pdf)


� For example, about the Kuzbas in Russia, � HYPERLINK "http://www.ifap.ru/eng/projects/kemer.htm" ��http://www.ifap.ru/eng/projects/kemer.htm� 


� 27% had gone to the sites of charities, 22% had looked up environmental issues, 21% had gone to Government websites, 18% looked up human rights issues and 14% had visited sites concerned with directly improving young people’s educational or working conditions.


� Foreign language radio, TV and satellite channels, ethnic community channels etc. (Gillespie, 1995)


� This arose in interviews with in the British young elderly study (Haddon and Silverstone, 1996).


� There is a tradition criticising the stress on information e.g. Roszak, 1986.


� The form of access shapes use. In a recent UK study, children were more likely to use the Internet daily if they had Broadband access. The were more likely to use it weekly if access was on a pay per use basis (Livingstone and Bober, 2004). They were equally divided in the case of narrowband plus flat rate – suggesting that part of the constraint is cost, and part nature is the speed of access.


� Personal communication from Sally Wyatt, conducting research on this topic.





